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Seeing such a machine might start some roaring, 
but the real conversationstarter comes with 
the photo you get from the photomatique.

Abstract

Photomatique might seem like a normal photobooth: you get in, strike a pose 
and collect your photo afterwards. But there is more to it! Let’s start with the 
physical appearance of the photobooth. It’s already quite an eyecatcher by size, 
but the golden frame, marble pattern and the big sign on top make it truely 
impossible to oversee. It holds a certain elegance, quite like the art deco style 
of the roaring twenties. Seeing such a machine might start some roaring, but the 
real conversationstarter comes with the photo you get from the Photomatique. 
Seeing the photo coming out of the machine is always a magical moment, full of 
excitement and curiosity about the potential beauty of the photo you just took. 
With the Photomatique this moment of joy will be most probably followed by a 
moment of confusion, since you will be receiving a photo of a person you might 
not even know. To help you understand what happened there will be small text 
on the back of the picture saying: “Oops, something must have gone wrong, 
well nobody’s perfect, right? Maybe the person on the photo accidentally got 

your photo! Only one way to fnd out ;)”
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 in the beginning everybody you know 
was once a stranger to you

Introduction

At this very moment, there are more than 7,286,168,831 people living on this 
planet, just over 16,515,057 of them live in the Netherlands, 619,879 of them 
in Rotterdam, of which about 2500 of them study at the Willem de Kooning 
Academy, divided over 4 years and numurous diferent studies. We are two of 
those students and we know the students of our class, our practice project and 
maybe some people we met though electives or parties. Most of them have 
facebook and might even be part of a Willem de Kooning related facebook 
group, yet only a small amount of people will actually start a conversation with 

a stranger at school.

There are of course many reasons not to talk to a stranger, you might have 
trouble fnding a topic to start the conversation with, they might not like you 
or you might just simple not be in the mood. But remember: in the beginning 

everybody you know was once a stranger to you.

2XU�SURMHFW�LV�GHVLJQHG�WR�KHOS�\RX�D�OLWWOH�LQ�\RXU��¿UVW��LQWHUDFWLRQ�ZLWK�VXFK�
a stranger, enjoy!



Research Question

how can a programmed event 
of chance create a reason 

for people to meet?

From the moment we started working together we were very clear about our 
theme: connection. Not realising this was enormously broad and needed quite 
a bit more specifcation before it was able to represent the essence of the ideas 
we had in mind. All our research ideas had quite a lot in common, dealing with 
connecting people in a new way, researching the way people connect on a daily 
basis and the infuence of new technology changing the way people meet new 

people. 

Now-a-days people connect a lot via social media. Our faces are almost buried 
in our smartphone screens and we don’t have any attention for our environment 
anymore. Even when we go out with friends, there are moments that everyone is 
standing with their phone in their hands staring at the screens like zombies. Also 
when you meet new people, you almost always ask them if they have facebook 

and if you could send them a friendship request. 

We want people to connect on the old fashionned way again, face-to-face, not 
face-to-facebook, but still with a little and fun twist. We discovered our goal was 
to use technology to connect people in a diferent way, most preferably in real life.



Research Design

From the start we had quite a clear idea of what tool we wanted to use for peo-
ple to connect. This tool was the photo booth.

 
Searching for inspiration

We will start our research with searching for Photobooths that already exists. 
We want to take a closer look at what these photobooths look like, in what plac-
es they are standing, how they work and how people interact with them. We are 
also looking at projects of designers that are connecting people in an alternative 
way. We want to create an overview of projects similar to our own project so we 

can see what we can improve in our own design. 

Style
The appearance of our photo booth needs to be attractive to people. It needs to 
invite people to come in and use it. Next to this is also needs to stand out from 
all the other photo booths that already exists. So we by using the research of 
the existing photo booths as inspiration and doing some more visual research 
for different style we should be able to come up with one that suits our project. 
$QG�RI�FRXUVH�D�¿WWLQJ�QDPH�IRU�LW��$IWHU�ZH�GHWHUPLQH�WKH�VW\OH�ZH�FDQ�EXLOG�

the photo booth and implement the technology.  

Technology
As we both have a deep love for aesthetics and minimal knowledge of technol-
RJ\�WKLV�SDUW�RI�RXU�SURMHFW�FRXOG�EH�WULFN\��:H�QHHG�WR�¿JXUH�RXW�KRZ�WR�JHW�
this thing working. What the photo booth actually needs to do is three steps, 
which are; 1. Taking a photo, 2. Selecting a random photo (which was already 
taken and archived), and 3. Printing the selected photo. So what we need to do 
LV�¿QGLQJ�VRPHRQH�ZKR�NQRZV�VRPHWKLQJ�DERXW�SURJUDPPLQJ�DQG�DVN�WKDW�WR�
help us, because we have actually no clue how to do it on our own. Next to this 
we also need to do some research on Lynda.com or other website to look for 
WXWRULDOV�WKDW�FRXOG�KHOS�XV�IXUWKHU��$QRWKHU�WKLQJ�ZH�QHHG�WR�GR�LV�¿JXULQJ�RXW�
how to transform the taken photos into a wall installation. Mostly this is a visual 
process, but partly we have to change the photos in Adobe Photoshop to create 

the pattern for the installation. 

Testing
Our foreseen results for the testing ranged from people not understanding the 
surprising element of the booth, to people laughing and hopefully looking for 
or talking to the person on the picture. Keeping in mind the text on the back of 
the photo we don’t expect everyone to fully understand the situation right away. 

But we do hope it will create some new connections within the academy. 



Research Theme

The three main themes of this semester were Body, Identity and Technology.
Body is quite an easy one to explain.  You need somebody for the photo booth to 

work, to take the photo, and to be in the photo. 

Identity is very closely connected to photography. Especially passport photos, 
something a photo booth is usually used for. By taking a photo we capture a part 

of our identity. 

We need technology to make our concept work. Even though the role of technology 
changed a lot during the process it still plays an important role in the project. 

$VLGH�IURP�WKHVH�WKUHH�WKHPHV�ZH�DOVR�ZRUNHG�ZLWK�*DPL¿FDWLRQ�DQG�&KDQFH��E\�
DGGLQJ�D�VXUSULVLQJ�HOHPHQW�WR�WKH�SKRWR�ERRWK��7KH�ODVW�WKHPH�ZDV�&RQQHFWLRQ��

In our case the connection between two strangers. 

aside from the three main themes 
we also worked with gamification, 

chance, and connection
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Installation



Moodboards

We want to keep the shape of the photobooth simple, but it has to look welcoming 
for the users. For this to happen we wanted to create a look, or a theme, that is 
different then all the other photobooths. The look has to be fun and make the 
XVHUV�HQWKRXVLDVWLF���:H�FDPH�XS�ZLWK�¿YH�GLIIHUHQW�WKHPH¶V��0LQLPDO�7URSLFDO��

7URSL&DUQDYDO��,QGLDQ�7ZLOLJKW��0HWUR�6XJDU��DQG�7ZHQWLHV�*UHDWQHVV��

)RU�HYHU\�WKHPH�ZH�PDGH�D�PRRGERDUG�ZLWK�FRORXU�SDOOHW��$IWHU�UHÀHFWLQJ�RQ�
each theme, we chose for Twenties Greatness. Going back in time corresponds 

with the idea of an alternative way of interachtion. 



Roarin 20s

After we chose our theme, Twenties Greatness, we did some research about 
the 1920’s. We collected a lot of books and pictures of art, advertisements, 
products, and lifestyle from that time. In those days if you wanted to meet with 
friends you would call them or write them a letter and invite them for a party.  

Going back in time corresponds with our idea to interact with people in analog 
way. The aesthetics of the photo booth should also correspond with this.



Logo Photomatique

7R�JLYH�WKH�VW\OLQJ�RI�WKH�SKRWR�ERRWK�WKH�¿QLVKLQJ�WRXFK��D�QDPH�DQG�D�ORJR�
had to be made. We came up with the name Photomatique, which gives a classic 
IHHOLQJ� ¿WWLQJ� WKH� ��V� VW\OH��:H� H[SHULPHQWHG�ZLWK� GLIIHUHQW�$UW�'HFR� VW\OH�
IRQWV��(YHQWXDOO\�ZH�FKRVH�IRU�WKH�IRQW�&RYHQWU\�*DUGHQ��ZKLFK�ZDV�DOWHUHG�IRU�

WKH�¿QDO�ORJR�GHVLJQ��

7KH�ORJR�ZDV�DOVR�FKDQJHG�LQWR�DQ�$GREH�,OOXVWUDWRU�¿OH�ZKLFK�FRXOG�EH�FXW�RXW�
of wood with the laser cutter. These letters were placed on the photo booth later 

on. (For more information see; Building the Photomatique on page ...).



Digital Marble

Photomatique is going to be a photo booth complete in the 20s style. With 
some 1920s patterns as inspiration and Adobe Illustrator as tool we made sketch 
patterns that we can implement into the design. The marble look gives a rich 

DQG�OX[XULRXV�IHHOLQJ�ZKLFK�¿WV�WKH�]HLWJHLVW�RI�WKH�5RDULQ¶�7ZHQWLHV�

Eventually we didn’t use these prints anymore. Because of some changes in our 
construction of the booth, we couldn’t use these patterns anymore. Instead of 

doing the marble digital, we painted the marble by hand on fabric.  



Analog Marble

Because of changes in our construction of the booth, we made marble patterns 
by hand. The walls of the photo booth are made out of white fabric, which 
we painted by hand with metallic grey paint. Using some photos of marble as 
guideline, we painted the marble in three different metallic grey colours with 
small brushes. The patterns were created by loosely holding the brush and 
making very natural movements with the arm. The process of making it was 

very freely to make the marble look as natural as possible. 



Installation

To give our project an extra dimension we decided to create a unique art piece 
RI�WKH�SKRWRV�WDNHQ�LQ�3KRWRPDWLTXH��$W�¿UVW�VLJKW�WKHVH�JUH\�WLOHV�PLJKW�VHHP�
to have little in common with the photo booth. Until you know the origin of 
these tiles. The photo you see on the right is an illustration of the artwork after a 
certain amount of time. It will start with just one grey tile, slowly expanding as 
the Photomatique will get more visitors. With the use of Adobe Photoshop (see 
tutorial on next page) all photos taken in the Photomatique will be transformed 
into a shade of grey representing the person on the photo. Together these tiles 

create a unique and personal work of art.  



Photoshop tutorial

01 – open photoshop
���±�¿OH�!�RSHQ
���±�VHOHFW�¿OH
���±�ZLQGRZ�!�DFWLRQV
05 – record new action
���±�LPDJH�!�LPDJH�VL]H
07 – set width and height to 1 px
08 – be amazed by the tinyness of your photo
���±�LPDJH�!�LPDJH�VL]H��VHW�LPDJH�VL]H�WR�����S[�DQG�PDNH�VXUH�WR�VHOHFW�
the right option at resample image
10 – click the little square to stop the recording
���±�)LOH�!�6FULSWV�!�,PDJH�3URFHVVRU
12 – Select the right folder and choose your action
���±�&OLFN�³UXQ´



Technical Attempt 

Because we didn’t have a lot of experience with Arduino or Raspberry Pi we 
asked Simon de Bakker if he could help us. Although he really wanted to help 
XV��LW�ZDV�TXLWH�GLI¿FXOW�WR�SODQ�D�PHHWLQJ�GXH�WR�KLV�EXV\�VFKHGXOH��:KHQ�WDONLQJ�
about our project with Brigite she mentioned a project Yoana Buzova did with 
speakers in different countries. It so happens to be this very Yoana also works at 
the interaction station. Therefor we approached Yoana with the same question. 
Yoana had plenty of time and was kind enough to help us. Unfortunately she 
also wasn’t really a Raspberry Pi expert so it was a process of trial and error for 
her too. We met a few times and discussed about the technology we wanted to 

use and how we wanted to program it. 

The idea was to use a Raspberry Pi as main tech. On it we would connect a 
photo module which was connected to a button. When you push the button a 
picture would be taken. This seemed quite easy, but turned out to be much more 
GLI¿FXOW�WKDQ�ZH�WKRXJKW��6LPRQ�KHOSHG�XV�TXLWH�D�ORW�ZLWK�ZULWLQJ�D�VFULSW�IRU�
us that would make this possible. It became really tricky when we wanted to 
connect a printer that directly printed a random picture at the time the picture 
was taken. Not only did we not know how to program this, also Yoana didn’t 
know how to do this. The programming code became really complicated and 

eventually it just wouldn’t work in time. 

We really underestimated the amount of time it would take to program and the 
complexity of our idea. Even though Yoana had plenty of time it would have 
been a better idea to ask Simon for help. His knowledge of programming would 
KDYH�KHOSHG�XV�TXLFNHU�DQG�ZH�ZRXOG�KDYH�¿QLVKHG�WKH�SKRWR�ERRWK�LQ�WLPH��

We really underestimated the amount 
of time it would take to program 
and the complexity of our idea 



Let’s start with painting the frame. You will need the gold paint, 
the paint roller and a tray big enough for the paint roller, the 
empty box from a frozen pizza also works.

Use the paint roller to paint multiple slats at the time by laying 
WKHP�QH[W�WR�HDFKRWKHU�RQ�WKH�ÀRRU��,I�\RX�XVH�DFU\OLF�SDLQW�\RX�
will be able to turn the slats after a few minutes to paint the 
other sides, if not, we suggest you practice your photoface in 
the meantime. Eventhough acrylic paint dries remarkable fast, 
we highly suggest placing the slats seperately against a wall to 
prevent the paint from damaging.

While the slats are drying you can start by spreading out the 
IDEULF�RQ�D�WDEOH�RU�ÀRRU��7R�PDNH�WKH�SDLQWLQJ�HDVLHU��LW�FDQ�
be useful to look up an image of a marble structure to use as a 
example for the pattern you’re painting. 

Mix some water with the white metallic paint in the small bowl. 
8VH�WKH�VSRQJH�WR�FUHDWH�ELJ�ÀXII\�FORXGV�RQ�WKH�IDEULF��WKHVH�ZLOO�
be the background of the marble.

While the paint is still wet, pour some of the grey paint with a 
small amount of water in another bowl. Use the small paintbrush 
to paint the characteristic veins of the marble. 

&RQWLQXH�ZLWK�WKLV�SURFHVV�XQWLOO�WKH�ZKROH�VXUIDFH�RI�WKH�IDEULF�
looks like a giant piece of marble stone. You might need to do this 
is phases considering the fact not everybody has enough empty 
VSDFH�WR�¿W�D�SLHFH�RI�IDEULF�WKH�VL]H�RI�D�PRGHVW�VWXGHQW�URRP�

Building the Photomatique

Before you start, note that this will become quite a large object. Moving it 
within a room a rather easy due to it’s light mass, but to squize it through a door 

you might need the assistance of a magician.

Required materials:

Frame:
10 wooden slats (3x3x200 cm)
4 wooden slats (3x3x100 cm)
32 metal furniture corners
4 long screws
128 small screws
Electric screwdriver

Marble fabric:
A large piece of fabric 
(200x700cm)
Gold paint
Metallic grey paint
Metallic white paint
Paint roller
Sponge
Small paintbrush
Small bowl
Scissors
Stanley knife

Inside:
Wooden board (20x100x1 cm)
Wooden board (20x10x1 cm)
Wooden slat (20x2x2 cm)
&DPHUD�ZLWK�UHPRWH
Printer
Sheets of paper (10x15)
Laptop
Laptop charger
Volunteer
8 small screws

Letters:
2 Wooden boards (70x40x0,3 
cm)
Lasercutter or a fretsaw and 
lots of patience
12 small slats (3x1x1 cm)
Glue
12 small screws

Things that might come in 
handy:
A big room
Plier stapler
&DUGUHDGHU
6WXGLRODPS�RU�VSHHGOLJKW�ÀDVK
Old newpapers
A pillow to kneel on while 
SDLQWLQJ�WKH�IDEULF�RQ�WKH�ÀRRU
An example image of marble
An extra pair of hands
A small table
Stool
Black marker

While the fabric is drying you can start assembling the 
framework, if the golden paint is dry, of course.

While all the other tasks are reasonably doable on your own, 
we absolutely recommend you to ask a helping hand while 
assembling the frame!

Start by placing one of the long slats on the vertically on the 
ground. Form a corner of 90 degrees by placing another long slat 
horizonally on the ground. Perpendicular to this one you will 
need a short slat horizontally. It should look something like this:



Place the metal furniture corners on the horizontal slats to 
connect them with the vertical slat. Repeat this untill you have 
D�ZRRGHQ�KRUL]RQWDO�UHFWDQJOH�RQ�WKH�ÀRRU��ZLWK�IRXU�ORQJ�VODWV�
standing vertically in each corner. 

Now comes the tricky part, turning the frame over. The metal 
IXUQLWXUH�FRUQHUV�EHFRPH�TXLWH�ÀH[LEOH�GXH�WR�WKH�OHQJWK�RI�WKH�
slats, so you have to be careful!

When you stopped cheering and dancing after turning it over 
without hurting anyone or breaking the frame you can place 4 
of the remaining slats of the ground and connect them to the 
standing frame. You will need the last 2 slats after stapling the 
fabric to the frame.

Now you can start building the shelf for the camera. After you 
screwed the small slat to the small wooden board you can use 
screws to attach this shelve to the bigger slat, you can choose 
your own placement, but to make the booth user friendly we 
suggest you just screw it in the middle of the wooden board. For 
now your amazing selfmade camera shelf will have to wait in line 
after all the other awesome parts to be done.

When your paint on the fabric is dry, you can start shooting with 
the plier stapler. Please note we do not accept any claims of 
violence involving the plier stapler, this is your own responsibily, 
use it wisely.

We experienced starting from the inside works the best. Grab one 
of the remaining slats and two of the long screws place one of 
the corners of the fabric in the middle of the top slat in the frame, 
the long one. By placing the fabric in between the slat and the 
frame before screwing them together, the fabric will stay in place. 
Don’t use this same method to attach the lower part of the slat to 
the frame so you can still go in and out of the closed part of the 
photobooth.

Attach the rest of the fabric to the frame by shooting staples in the 
upper and lower horizontal slats. In the corners you can shoot the 
staples in the edges of the vertical slats to make sure it will look 
even better. 

When working on the last metre of fabric, only attach the top and 
cut the fabric along the vertical slat to create a curtain, because of 
course people will appreciate some privacy while striking a pose!

Now you are ready to place the camera shelf on a height of 
choice. Determine this by placing a test person on a stool, chair 
or even just standing inside the booth. We placed the camera at 
the same height as the person’s face, but feel free to make is a 
chestcamera or even a feet photobooth if you please.

After screwing the shelf at the choosen height you need the 
camera to determine the whole in the fabric, unless you want 
the same blurry close up pictures of the marble fabric over and 
over of course. Also make a small hole for the remote, so people 
can actually take their own picture. Next to this you will need a 

small slot for the photo to come out. Feel free to add a nice text to 
instruct the people coming into the photobooth.
Now you are ready to create your technical set up. Place 
the laptop, printer and camera inside the closed part of the 
photobooth, together with a willing volunteer and some food. 
(Or somebody you want to lock up, but do know we take no 
responsibily for the consequences.)

7DNH�\RXU�¿UVW�SKRWR�DQG�SULQW�LW�RQ�WKH�SDSHU�VKHHWV��2Q�WKH�EDFN�
you can add a text explaining why they didn’t receive their own 
photo. We used a photo of Roza and wrote this:

“Whoops, something must have gone wrong. Maybe this person 
has your photo?”

Now all you have to do is lasercut the letters and glue a small slat 
to the back so you can screw them on top of the photobooth, this 
of course sounds a lot easier than it actually is, just like every 
ikea manual.



Social Experiment

During the Open Day we managed to present our photo booth with an alternative 
technology installed in it. Roza was sitting in the closed compartment of the booth 
with camera, laptop and printer. Even though we had some slight problems with 
the computer and printer, we managed to add a surprising element for the user. 
The user could make a picture himself by clicking on the button. The photo that 
came out was a photo of Roza. On the back of the photo was written suggestion 
saying: “Oops, something must have gone wrong... Maybe this person has your 
picture!” This resulted in quite some laughs and even a few very enthausiastic 
search quests trough the school. When Roza left the booth to go to the toilet, 
she walked into one of the participants of the photo booth, who indeed asked 
her where her own picture was. Directly after that asking not the put the picture 

on Facebook.  



 some people didn’t expect anything to 
happen and rushed off before even 

seeing the photo 

Conclusion

Something we did not foresee were the connections made during the process. 
One of our teachers told a graphic design student about our project resulting 
into an indirect collaboration. During the building of the Photomatique we got 
into contact with people we would not have spoken to without our project, 

leading to new connections. 

Our foreseen results were quite accurate. The photo booth did indeed create 
new connections between some strangers. Though other people didn’t expect 

anything to happen and rushed off before even seeing the photo. 



Design Proposal

During the open day we learned a lot about the practical aspect of our project. 
One of these things was humor. Something we discovered to be a very powerful 
tool. As a result of a language difference some people did not understand us the 
¿UVW�WLPH�DIWHU�KHDULQJ�WKH�(QJOLVK�ZRUG�SKRWR�ERRWK��2QH�WLPH�WKLV�UHVXOWHG�LQ�
a very special discovery: PhotoBOEF, somebody who steals your photos. This 
just happens to be a big part of our project. Even though we really liked our 
current name, Photomatique, this name contains the humor we were missing. If 
we were to develop our photo booth even further this might very well become 

the new name.

For the artwork we were inspired by IXXI, a company that creates huge artworks 
build entirely of small tiles. The tiles can be rearranged however the client 
wants. We believe adding such a dynamic interaction can bring our project to 
the next level. It is closely related to our goal, connecting people. It would 
be amazing if people would join in while somebody is rearranging the tiles, 

resulting in collaboration and hopefully in some new connections. 



Ref lection Jessica

The last few months I learned a lot about working with a partner day in and 
day out. I have to say that past group assignments were not as intense as this 
one. Maybe it was because of the new system of working in projects instead of 
classes. We had far more time to work on our project then in the past. I’m very 
happy that I had Roza as my partner in crime, even though it wasn’t always 
rosy. The thing I liked the most of my partnership with Roza is her ability of 
connecting with people. I learned a shitload of new people through her. I think 
our project wouldn’t have come that far if we didn’t had her connections which 

often helped us with realizing our idea. 

One thing I’m not really happy about is that the Photomatique isn’t working 
the way we planned. The technology behind it was far more complex than we 
thought it would be. And that is actually a shame. We should have put more 
time in trying to program the tech, not only so we could present a fully working 
photo booth, but also for our own knowledge in programming. I have minimal 
experience with technology like the Arduino and the Raspberry Pi, and this 
project would have been a nice opportunity to get to know a bit more about this. 

Unfortunately we didn’t take the chance. 

Ref lection Roza

I learned a lot in the previous months. Like all the new techniques during the 
ZRUNVKRSV� LQ� WKH� ¿UVW�ZHHNV�� VRPHWKLQJ� ,� UHDOO\� HQMR\HG��%XW�PRVW� RI� DOO� ,�

learned a lot about myself and what I want, but also what I don’t want.

I had never really worked together with other students at the academy. My only 
reference to group projects was from my secundary school and this wasn’t very 
positive. But this semester I learned the value of combining forces, something 

WKDW�ZLOO�PRVW�GH¿QLWHO\�FKDQJH�P\�SURMHFWV�IRU�WKH�FRPLQJ�\HDUV

I’m a photography student, but my range of interests is goes much further 
than capturing moments with a camera. I love getting my hands dirty, am very 

interested in graphic design and enjoy seeing new technical developments. 

,Q�WKH�¿UVW�ZHHNV�,�ZDV�FRQVWDQWO\�EXV\�GRFXPHQWLQJ�DOO�WKH�FRRO�WKLQJV�ZH�GLG�
and throughout the semester my camera never went fully out of sight, but the 
role of my photography did change. It became an extra tool, something that 
wasn’t the most important thing anymore. I think I got a little cought up in all 

the amazing world of new knowlegde and lost focus.

Looking back I am glad I had the opportunity to discover all of this in my third 
\HDU��JLYLQJ�PH�WKH�RSSRUXQLW\�WR�UHWKLQN�ZKDW�,�UHDOO\�ZDQW�IRU�P\�¿QDO�\HDU��
become a better photographer. Therefor I have decided not to go on with digital 

craft next year.



Appendix #1

Project we are inspired by



Portrait Machine

Theo Watson

Portrait machine, 2009

Portrait Machine is an interactive photography installation that visualizes 
the connections between visitors. It makes these connections based on a 
number of features, such as clothing choice, hair color, facial expression, and 
composition within the frame. It presents both similarities and differences 
in these characteristics, reminding us of our connectedness and uniqueness, 
creating strong visual patterns and playful juxtapositions. Portrait Machine was 
a collaboration with Kyle McDonald, and was produced by Nina Meilof for 

&%.�$PVWHUGDP�



Face to Facebook

Face to Facebook

PDROR�&LULR�DQG�Alessandro Ludovico

Facebook is based on the voluntary uploading of personal data and sharing 
it with friends. The more friends the better. Being personal and popular 
a Facebook user is exposing him/herself to many others, continuing to 
establish new relationships.

7KURXJK�VSHFLDO�FXVWRP�VRIWZDUH�3DROR�&LULR�DQG�$OHVVDQGUR�/XGRYLFR��
collected data from more than 1,000,000 Facebook users. What they 
collected was their “public data” - some of their personal data (name, 
FRXQWU\��)DFHERRN�JURXSV�WKH\�VXEVFULEH�WR��SOXV�WKHLU�PDLQ�SUR¿OH�SLFWXUH�
and a few friend relationships. They built a database with all this data, then 
began to analyze the pictures that showed smiling faces. The vast majority 
of pictures were both amateurish and somehow almost involuntarily or 
unconsciously alluring. And they are almost always “smiling”.

2QFH�WKH�GDWDEDVH�ZDV�UHDG\��&LULR�DQG�/XGRYLFR�VWXGLHG�DQG�FXVWRPL]HG�
a face recognition algorithm. The algorithm used self learning neural 
networks and was programmed to “group” the huge amount of faces (and 
their attached data) in a few simple categories. The categories are among the 
PRVW�SRSXODU�WKDW�WKH\�XVXDOO\�XVH�WR�GH¿QH�D�SHUVRQ�DW�D�GLVWDQFH��ZLWKRXW�
knowing him/her, or judging based only on a few behaviors. There were 
six categories picked; “climber”, “easy going”, “funny”, “mild”, “sly” and 
“smug”, with some intuitive differences, for both male and female subjects. 
The software effectively extracted 250,000 faces that were connected to the 
relevant public data in the database.

After grouping them, the designers started to dive into these seas of faces, 

with all the perceptual consequences. “We started to think about why we felt 
so overwhelmed.”

In “The Love Delusion” essay, Dan Jones cites Martie Haselton’s research, 
which indicates that men typically overestimate the sexual interest conveyed 
by a woman’s smile or laughter. When men see someone of the opposite 
sex smile at them they tend to think “she must be interested.” By the way, 
women simply see a smile. [Dan Jones “The Love Delusion”, March 31 
2007, New Scientist]. Further, Heather Rupp, a graduate student at Emory 
University in Atlanta completed a study about the difference between the 
reactions of women and men when looking at the same erotic images. 
Tracking the eye movements of study participants “the big surprise was that 
men looked at the faces much more than women did.” 
Dr. Kim Wallen (who directs the lab where this experiment was performed) 
suggested that men scrutinize faces in pornographic imagery because a man 
often looks to a woman’s face for cues to her level of sexual arousal, since 
her body, unlike a man’s, does not give her away.

So the role of the face in establishing a potentially intimate relationship is 
stronger than generally thought. And this is also at the base of Facebook’s 
social system. A Facebook user is supposed to have increasing numbers 
of friends, but the website can also be used to actively look for a new 
relationship, by exploiting the illusory capital of accumulated relationships, 
VLJQL¿HG�E\�VZLWFKLQJ��PHQWDOO\�RU�RIWHQ�SUDFWLFDOO\��LQWR�WKH�³VLQJOH´�VWDWXV�

In “The Social Network” movie Mark Zuckerberg (Jessie Eisenberg) 
EHFRPHV�PRUH�DQG�PRUH�H[FLWHG�DV�WKH�FRQFHSW�RI�)DFHERRN�JHWV�UH¿QHG�DQG�
he lets it be known that “I’m not talking about a dating website”. Facebook 
is not a dating website, but it works using the same triggering principles. 
And for a few million of its “500 million active users” it does become a 
dating website.

6R�E\�FRPELQLQJ�DOO�WKLV�LQIRUPDWLRQ�&LULR�DQG�/XGRYLFR�ZDQWHG�WR�PDNH�
this further step easier for everybody. They established a dating website, 
ZZZ�/RYHO\�)DFHV�FRP��LPSRUWLQJ�DOO�WKH���������SUR¿OHV��7KLV�VWHS�EXLOGV�
the virtual land that Facebook is always close to but never explicitly steps 
in, being just an enormous background to the active process of searching 
IRU�SRWHQWLDO�VH[XDO�UHODWLRQVKLSV��7KH�SUR¿OHV�ZLOO�EH�GH¿QLWLYHO\�³VLQJOH´�
and available, in a fairly competitive environment, with real data and real 
IDFHV�WKDW�XVHUV�KDYH�SHUVRQDOO\�SRVWHG��7KHLU�VPLOHV�ZLOO�¿QDOO\�UHDFK�ZKDW�
they unconsciously really want: more relationships with unknown people, 
attracted by their virtual presence. The price users pay is being categorized 
as what they really are, or better, how they choose to be represented in 
the most famous and crowded online environment. The project starts to 
dismantle the trust that 500 million people have put in Facebook. 

The project talks about the consequences of posting sensitive personal data 
on social network platforms, and especially the consequences in real life. 
These consequences are always underestimated because we still instinctively 
WHQG�WR�FRQ¿QH�ZKDW�ZH�GR�RQOLQH�LQ�WKH�YLVXDO�VSDFH�RI�WKH�VFUHHQ�� 
Face-to-facebook practically questions online privacy through one of 
the web’s most iconic platforms. The designers are not just making a 
sophisticated critical action against a giant online corporation, but they are 
also trying to formulate a simple hack that everybody can potentially use. 
Everybody can steal personal data and re-contextualize it in a completely 
unexpected context.
And that shows, once more, how fragile and potentially manipulable the 
online environment actually is. 

Appendix #1.A: Face-to-Facebook Theory by Paolo Cirio and Alessandro 
Ludovico



FDFH�WR�)DFHERRN�7KHRU\�E\�3DROR�&LULR�DQG�$OHVVDQGUR�/XGRYLFR
Social networking is naturally addictive. It’s about exploring something very 
familiar that has never been available before: staying in touch with past and 
SUHVHQW�IULHQGV�DQG�DFTXDLQWDQFHV�LQ�D�VLQJOH��SRWHQWLDOO\�LQ¿QLWH��YLUWXDO�
space. 
The phenomenon challenges us psychologically, creating situations that 
previously were not possible. Before the rise of social networking, former 
friends and acquaintances would tend to drift away from us and potentially 
become consigned to our personal histories. Having a virtual space with 
(re)active people constantly updating their activities is the basic, powerful 
fascination of the social network. But there’s another attraction, based on 
the elusive sport (or perhaps urge) to position ourselves. The answer to the 
fundamental identity question, “who am I?” can be given only in relation to 
the others that we interact with (friends, family, work colleagues, and so on). 
And the answer to this question seems clearer after we take a look at our list 
of social network friends. 

So an intimate involvement and (endless) questioning of our online identity 
(often literally juxtaposing with our physical one) is perpetrated in the social 
network game. But social network platforms are not public organizations 
designed to help support social problems but private corporations. Their 
mission is not to help people create better social relationships or to help them 
improve their self-positioning. Their mission is to make money. Economic 
success for these corporations rests on convincing users to connect to the 
several hundred people who await them online. 

The market value of these companies is proportional to the number of users 
they have. Facebook is valued at around 50 billion dollars [1]: it sports 
500 million users [2]. The game can often translate into a form of social 
binging in which the number of friends a user has is never enough to satisfy. 

Appendix #1.A

But what kind of space is Facebook? Facebook is not home - it is way 
larger and more crowded. And it’s not the street, because you’re supposed 
to know everybody in your space. Facebook is an eternal, illusory party, 
under surveillance and recorded for all time. Its structure invites you to 
¿UVW�UHSOLFDWH�DQG�WKHQ�HQKDQFH�\RXU�UHDO�VRFLDO�VWUXFWXUHV��UHSOLFDWLQJ�\RXU�
experiences on your own personal “screen space”. 

In this unending party, you meet and join old and new friends, acquaintances 
and relatives. As with most parties everything is private, or restricted to the 
invited guests, but has the potential to become public, if accidently shared. 
Here the guests’ activity and interests are also recorded through their posts in 
different formats and media (pictures, movies, trips, preferences, comments). 
,W¶V�DQ�LQGXFHG�LPPDWHULDO�ODERXU�ZLWK�LQVWDQW�JUDWL¿FDWLRQ��*XHVWV�SURGXFH�
content by indirectly answering the question “who am I?” and they get new 
friends and feedback in the process. 

In fact, Facebook’s subliminal mantra seems then to be “be personal, be 
SRSXODU��QHYHU�VWRS�´�,W�KDV�HYHQ�JRQH�VR�IDU�DV�WR�PDNH�LW�GLI¿FXOW�WR�QRWLFH�
when a friend closes their account (you need to check the friend’s list to have 
any idea). 
The more successful (and crowded) the party, the more the private funders 
are happy to put money into it. The price the guests are unconsciously 
paying is that they are giving away their (constantly updating) virtual 
identity. Guests, in fact, organize their own space, and therefore their own 
“party”, offering the party owner (Facebook) a connected, heterogeneous 
group of people who share interests. 

As such they offer what can be termed as “crowdsourced targeting” – the 
LQGLUHFW�LGHQWL¿FDWLRQ�RI�SHRSOH¶V�WDUJHWV�DQG�GHVLUHV�E\�WKH�XVHUV�WKHPVHOYHV��
In fact the spontaneously posted data provides an endless (almost automatic) 
PXWXDO�SUR¿OLQJ��HQULFKLQJ�DQG�XSGDWLQJ�WKH�VLQJOH�YLUWXDO�LGHQWLWLHV��LQ�D�

FROOHFWLYH�VHOI�SRVLWLRQLQJ��%XW�FDQ�SUR¿OH�GDWD�EH�OLEHUDWHG�IURP�)DFHERRN¶V�
inexorable logic? The answer is yes, but it’s important to focus on the core of 
WKH�)DFHERRN�SUR¿OHV�DQG�VHH�KRZ�WKH\�DUH�UHFRJQL]HG�DV�YLUWXDO�LGHQWLWLHV��

)LUVW��WKH�SUR¿OHV�VXEOLPDWH�WKH�RZQHUV¶��UHDO��VRFLDO�DFWLRQV�DQG�UHIHUHQFHV�
through their virtual presences. Second, they synthesize their effectiveness 
LQ�UHSUHVHQWLQJ�UHDO�SHRSOH�WKURXJK�D�VSHFL¿F�HOHPHQW��WKH�SUR¿OH�SLFWXUH��
This picture, an important Facebook interface, more often than not shows 
a face, and a smiling one at that. Our face is our most private space and 
simultaneously the most exposed one. How many people are allowed to 
touch our face, for example? 
And generally speaking, the face is also one of the major points of reference 
we have in the world. 

There are even “special” regions of the human brain, such as the fusiform 
face area (FFA), which may have become specialized at facial recognition 
[3]. Faces are now so exposed that they do not remain private, but are thrust 
into the public domain and shared (they can even be “tagged” by other 
people). So any virtual identity (composed of a face picture and some related 
data) can be stolen and become part of another identity, through a simple re-
contextualization of the same data. 

Furthermore, “face recognition” techniques can be applied to group vast 
amount of Facebook pictures. This process is also quite paradoxical, because 
the “surveillance” aspects (face recognition algorithms are usually used 
together with surveillance cameras) here are not used to try to identify a 
suspect or a criminal, but to capture a group people with similar somatic 
expressions. The resulting scenario is that different elements forming the 
identities can be remixed, re-contextualized and re-used at will. Facebook 
data become letters of an unauthorized alphabet to be used to narrate real 
identities or new identities, forming new characters on a new background. 

And this is a potentially open process that anybody can undertake. It 
becomes more tempting when we realize the vast amount of people who 
DUH�VPLOLQJ��:KHQ�ZH�VPLOH�LQ�RXU�SUR¿OH�SLFWXUH��ZH�DUH�WUXO\�VPLOLQJ�DW�
everyone on Facebook. 
So any user can easily duplicate any personal picture on his/her hard disk 
DQG�WKHQ�XSORDG�LW�VRPHZKHUH�HOVH�ZLWK�GLIIHUHQW�GDWD��7KH�¿QDO�VWHS�LV�WR�EH�
aware that almost everything posted online can have a different life if simply 
recontextualized. 

Facebook, an endlessly cool place for so many people, becomes at the same 
time a goldmine for identity theft and dating - unfortunately, without the 
user’s control. But that’s the very nature of Facebook and social media in 
general. If we start to play with the concepts of identity theft and dating, 
we should be able to unveil how fragile a virtual identity given to a 
proprietary platform can be. And how fragile enormous capitalization based 
on exploiting social systems can be. And it’ll eventually mutate, from a 
plausible translation of real identities into virtual management, to something 
just for fun, with no assumed guarantee of trust, crumbling the whole market 
evaluation hysteria that surrounds the crowded, and much hyped, online 
social platforms.

[1]  Rushe, D. (2011). *ROGPDQ�6DFKV�VXIIHUV�)DFHERRN�¿DVFR. New York: 
The Guardian. Web, http://www.theguardian.com/business/2011/jan/17/
goldman-sachs-facebook-private-placement

[2]  Hicks, M. (2010). 500 million stories.  
Web, https://www.facebook.com/notes/facebook/500-million-
stories/409753352130

[3]  Wikipedia. (2006). Fusiform face area.  
Web, http://en.wikipedia.org/wiki/Fusiform_face_area



Inside Out Project

Inside Out Project

Jr
On March 2, 2011, the photographer and artist JR won the TED prize at the 
7('�&RQIHUHQFH� LQ�/RQJ�%HDFK��&DOLIRUQLD��DQG�FDOOHG� IRU� WKH�FUHDWLRQ�RI�D�
global participatory art project with the potential to change the world. This 

project is called INSIDE OUT. 

Inspired by JR’s large-format street “pastings”, INSIDE OUT gives everyone  
the oppertunity to share their portrait and make a statement for what they stand 
for. It is a global platform for people to share their untold stories and transform 

messages of personal identity into works of public art.

Each INSIDE OUT group action around the world is documented, archived 
and exhibited online. Nearly 200.000 persons form more than 112 countries 
and territories have participated. The INSIDE OUT project has traveled from 
Ecuador to Nepal, from Mexico to Palestine, inspiring group actions on varied 

themes such as hope, diversity, gender-based violence, and climate change.

In order to participate in the INSIDE OUT Project, you need to organize a 
Group Action. This INSIDE OUT Group Action happens when one or more 
group leaders commit to leading their own independently organized project 
somewhere in the world. Group leader(s) choose a statement and gather a 
PLQLPXP�RI�¿YH�SDUWLFLSDQWV�WR�KDYH�WKHLU�SRUWUDLWV�WDNHQ�ZLWK�WKH�VWDWHPHQW�DV�
their focus. The digital images are sent to the INSIDE OUT studio, printed into 
36” x 53” posters and shipped back to the group leaders who paste them in the 

public space of their choice.



Leaveamessage

Leaveamessage

Yoana Buzova

Leaveamessage is a participatory project, a network of voice mailboxes, 
that allow members of the public to record and distribute audio messages in 
public space. The boxes are installed in different counties, cities, and contexts. 
&RQQHFWHG�WR�HDFK�RWKHU��WKH�ER[HV�SURYLGH�SOD\IXO��SHUIRUPDWLYH�PRPHQWV�IRU�
strangers to break from their routine and enter into a network of anonymous 

voices, travelling an unplanned journey trough cityscapes. 



Design inspiration; 

Photobooth

For the design of the Photomatique we looked at excisting photobooths. We 
want to create a simple but welcoming look, which gives nothing away of what 

happens after your picture is taken. 

Most of the photobooths that already excist are used as props for weddings. 
They have a vintage look, mostly remakes from the 40s, 50s, and 60s, with 

SURSV�WKDW�¿W�WKH�ZHGGLQJ�VFHQH�

Others are placed into public spaces where the metropolitan nature takes 
RYHU�WKH�RULJLQDO�DSSHDUHQFH�RI�WKH�SKRWRERRWK��6WLFNHUV��SRVWHUV��JUDI¿WL�DQG�

handwritten messages are added, layer over layer. 

For our Photomatique we are going to use a simple rectangular form. But to 
make it appealing we are going to connect a theme with it. 


